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CLIENT  SUPPORT 

Access  to  INPUT  Consultants 

Clients  receive  continuous  support  from  I^s^PUT's 
consultants  and  executives.  Call  them  for  reactions 
and  opinions. 

"Hotline"  Inquiry  Service 

The  "Hotline"  Inquiry  Service  provides  fulfillment  of 
'short-term'  research  needs  (requiring  less  than  two 
hours)  as  well  as  clarification/amplification  of  report 
and  presentation  data. 

On-Site  Visit 

An  INPUT  consultant  presents  research  results  and 
industry  analyses  at  your  site.  Your  issues  and 
interests  are  discussed  together  with  industry  trends. 

Client  Conference 

This  annual  conference  enables  you  to  be  updated  on 
key  strategic  industry  trends  and  developments,  as 
well  as  to  meet  senior  staff  from  other  INPUT  clients. 
Attendance  at  this  conference  is  available  at  a 
reduced  fee  for  full  subscribers. 

RELATED  SERVICES 

Custom  Research  and  Consulting 

Projects  analyze  information  systems  opportunities, 
user  needs,  user  satisfaction,  competitive 
environment,  acquisition  targets,  etc. 

Consultant  Presentations 

INPUT'S  consultants  are  available  to  provide 
presentations  for  planning  meetings,  user  groups,  or 
other  functions. 


PROGRAM  DESCRIPTION 


MARKET  ANALYSIS  REPORTS 


•  Applications  Software  Products  and 
Turnl<ey  Systems 

•  System  Software  Products 


ISSUE  STUDIES 


•  Application  Solutions  Buying  Process 

•  Computer- Assisted  Software  Engineering 
(CASE) 

•  Personal  Computer  Software  Products 
Market 

•  UNIX  and  UNIX-related  Product  Markets 

•  Federal  Software  Products  and  Related 
Services  Market 

•  SAA — Impact  on  the  industry 


VENDOR  PROFILES 


•  Software  Vendors 

-  Application  Software  Products 

-  System  Software  Products 


CLIENT  SUPPORT 


•  Access  to  INPUT  Consultants 

•  "Hotline"  Inquiry  Service 

•  On-Site  Visit 

•  Client  Conference 
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Software  Product  Program 


About  INPUT 


INPUT  provides  planning  information,  analysis,  and  recommendations 
to  managers  and  executives  in  the  information  processing  industiies. 
Through  market  research,  technology  forecasting,  and  competitive 
analysis,  INPUT  supports  client  management  in  making  informed 
decisions. 

Continuous-information  advisory  services,  proprietary  research/ 
consulting,  merger /acquisition  assistance,  and  multiclient  studies  are 
provided  to  users  and  vendors  of  information  systems  and  services 
(software,  processing  services,  turnkey  systems,  systems  integration, 
professional  services,  communications,  systems /software 
maintenance  and  support). 

Many  of  INPUT'S  professional  staff  members  have  more  than  20  years' 
experience  in  their  areas  of  specialization.  Most  have  held  senior 
management  positions  in  operations,  marketing,  or  planning.  This 
expertise  enables  INPUT  to  supply  practical  solutions  to  complex 
business  problems. 

Formed  as  a  privately  held  corporation  in  1974,  INPUT  has  become  a 
leading  international  research  and  consulting  firm.  Clients  include  mor 
than  100  of  the  world's  largest  and  most  technically  advanced 
companies. 


INPUT  OFFICES 


North  America 


International 


Headquarters 

1280  Villa  Sti-eet 


Europe 

Piccadilly  House 
33/37  Regent  Sh-eet 
London  SWl  Y  4NF,  England 
(01)  493-9335 

Telex  27113  Fax  (01)  629-0179 


Mountain  View,  CA  94041-1194 
(415)  961-3300 

Telex  171407  Fax  (415)  961-3966 


New  York 

280  North  Central  Avenue,  Suite  303 

Hartsdale,  NY  10530-1894 

(914)  682-8880  Fax  (914)  682-8479 


29  rue  de  Leningrad 
75008  Paris,  France 
(16)  44-80-48-43 


Paris 


959  Route  46  East,  Suite  201 
Parsippany,  NJ  07054 
(201)  299-6999 

Telex  134630  Fax  (201)  263-8341 


Fax  (16)  44-80-40-23 


Washington,  D.C. 

8298  Old  Courthouse  Road 

Vienna,  VA  22182 

(703)  847-6870  Fax  (703)  847-6872 


Japan 

FKI,  Future  Knowledge  Institute 

Saida  Building, 

4-6,  Kanda  Sakuma-cho 

Chiyoda-ku, 

Tokyo  101,  Japan 

(03)864-4026  Fax  (03)  864-4114 


Software  Product  Program 


SOFTWARE  OPPORTUNITY 

The  software  product  market  is  the  fastest-growing 
market  in  the  information  services  industry.  It  poses 
some  of  the  most  challenging  planning  questions  to 
corporate  information  systems  management,  and  it 
offers  one  of  the  biggest  revenue  opportunities  for 
software  vendors  in  this  decade.  The  Software 
Product  Program  has  been  developed  for  companies 
that  need  to  forecast  software  requirements,  analyze 
competition,  and  address  the  challenges  of  the  fast- 
changing  software  marketplace. 

VENDOR  PROFILES 

Profiles  of  key  pubUc  and  private  software  vendors 
include: 

•  General  information  (company  name,  address, 
telephone,  chief  executive's  name,  public/ 
private,  employees,  revenues) 

•  Summary  of  company  origin,  merger/acquisition 
history,  events  impacting  company  growth 

•  Financial  data,  when  available 

•  Revenue  distribution  by  delivery  mode 

•  Employee  and  organization  data 

•  Key  products  and  services 

•  Industry  and  geographic  markets  served 

MARKET  ANALYSIS  REPORTS 

Each  report  contains  market  forecasts  for  1989-1994, 
overall  and  by  market  component.  Where 
appropriate,  industry  sector  and  cross-industry 
market  forecasts  are  included  with  corresponding 
trend  analysis.  Market  forces,  trends,  and  issues  are 
analyzed. 

Applications  Software  Products  and  Turnkey 
Systems  -  Markets  are  forecast  by  target  platform. 
Lease/ purchase,  maintenance,  support,  and  pricing 
issues  are  analyzed. 

System  Software  Products  -  Markets  are  forecast  by 
target  platform.  Pricing,  distribution,  and  marketing 
issues  are  analyzed. 


ISSUE  STUDIES 

Application  Solutions  Buying  Process  -  Approaches 
being  used  by  buyers  to  identify,  select,  and  acquire 
applications  solutions  (software  products,  turnkey 
systems,  processing  services,  etc.)  are  researched  for 
this  report. 

Computer-Assisted  Software  Engineering  (CASE)  - 
This  report  analyzes  the  market,  looks  at  issues  and 
trends,  and  provides  insight  and  recommendations 
on  how  to  participate  in  this  ever-changing  market. 

Personal  Computer  Software  Products  Markets, 
1989-1994  -  Forecasts  are  provided  by  type  of 
software,  target  platform,  and  distribution  channel. 
The  impact  of  networked  systems,  minicomputers, 
market  saturation,  new  pricing  strategies,  and  other 
key  factors  are  analyzed. 

UNIX  and  UNIX-Related  Product  Markets,  1989- 
1994  -  The  plans  of  software  product  developers  and 
major  expenditures  for  the  use  of  UNIX  are 
analyzed.  Strategies  of  vendors  such  as  IBM,  DEC, 
Sun  Microsystems,  and  AT&T  are  considered,  and 
market  forecasts  are  provided  by  type  of  product. 

Federal  Software  Products  and  Related  Services 
Market  -  Forecasts  software  products  and  related 
services  market.  Analyzes  the  impact  of  the 
emphasis  OMB  is  placing  on  software  products,  as 
well  as  goverrunent-wide  trends  in  software 
certification. 

SAA — Impact  on  the  Industry  -  Examines  the 
progress  of  the  SAA  development  efforts  and 
provides  insight  into  the  potential  challenges/ 
successes  and  expectations. 


About  INPUT 


INPUT  provides  planning  information,  analysis,  and  recommendations 
to  managers  and  executives  in  the  information  processing  industries. 
Through  market  research,  technology  forecasting,  and  competitive 
analysis,  INPUT  supports  client  management  in  making  informed 
decisions. 

Continuous-information  advisory  services,  proprietary  research/ 
consulting,  merger/acquisition  assistance,  and  multidient  studies  are 
provided  to  users  and  vendors  of  information  systems  and  services 
(software,  processing  services,  turnkey  systems,  systems  integration, 
professional  services,  communications,  systems /software 
maintenance  and  support). 

Many  of  INPUT'S  professional  staff  members  have  more  than  20  years' 
experience  in  their  areas  of  specialization.  Most  have  held  senior 
management  positions  in  operations,  marketing,  or  planning.  This 
expertise  enables  INPUT  to  supply  practical  solutions  to  complex 
business  problems. 

Formed  as  a  privately  held  corporation  in  1974,  INPUT  has  become  a 
leading  international  research  and  consulting  firm.  Clients  include  more 
than  100  of  the  world's  largest  and  most  technically  advanced 
comparues. 


INPUT  OFFICES 


North  America 


International 


Headquarters 


Europe 

Piccadilly  House 
33/37  Regent  Sti-eet 
London  SWIY  4NF,  England 
(01)  493-9335 

Telex  271 13  Fax  (01 )  629-0179 


1280  Villa  Sti-eet 

Mountain  View,  CA  94041-1194 

(415)  961-3300 

Telex  171407  Fax  (415)  961-3966 


New  York 

280  North  Central  Avenue,  Suite  303 

Hartsdale,  NY  10530-1894 

(914)  682-8880  Fax  (914)  682-8479 


29  rue  de  Leningrad 
75008  Paris,  France 
(16)  44-80-48-43 


Paris 


959  Route  46  East,  Suite  201 
Parsippany,  NJ  07054 
(201)  299-6999 

Telex  134630  Fax  (201)  263-8341 


Fax  (16)  44-80-40-23 


Washington,  D.C. 

8298  Old  Courthouse  Road 

Vienna,  VA  22182 

(703)  847-6870  Fax  (703)  847-6872 


Japan 

FKI,  Futiare  Knowledge  Institute 

Saida  Building, 

4-6,  Kanda  Sakuma-cho 

Chiyoda-ku, 

Tokyo  101,  Japan 

(03)864-4026  Fax  (03)  864-4114 


Service  Agreement 

INPUTS 
Software  Product  Program 


Yes!  □    Subscription  to  INPUT'S  Software  Product  Program  at  the 
Please  enter  $9^500. 
my  order  as 

described:  term  of  subscription 

The  initial  term  of  this  subscription  will  be  for  twelve  (12)  consecutive  months  beginning 

 .  The  subscription  will  automatically  renew  for  each  succeeding  year  unless 

INPUT  receives  written  notice  sixty  (60)  days  prior  to  the  start  of  each  renewal  period.  The  fees  for 
INPUT  services  defined  in  this  Agreement  and  it's  attachments  will  be  invoiced  each  year  at 
INPUT  fees  then  in  effect,  due  and  payable  on  or  before  the  start  of  the  program  subscription 
period. 

TERMS  OF  PAYMENT 

Payment  in  full  is  due  within  30  days  of  invoice  date. 

□  Enclosed  is  my  check  in  the  amount  of  $  . 

□  Bill  my  company  on  purchase  order  number  in  the  amount  of 

$  . 

California  clients:  Please  add  applicable  sales  tax  on  25%  of  purchase  price.  Travel  expenses  for 
on-site  presentations  are  additional  and  will  be  billed  separately. 

CONDITIONS  AGREEMENT 

The  information  provided  shall  be  used  only  by  the  employees  of  and  within  the  current  corporate 
structure  of  the  client  and  will  not  be  disclosed  to  any  other  organi2ation  or  person  including 
parent,  subsidiary,  or  affiliated  organizations  without  written  consent  of  INPUT.  INPUT  exercises 
its  best  efforts  in  preparation  of  the  information  provided  under  this  Agreement  and  beUeves  the 
information  contained  therein  to  be  accurate.  However,  INPUT  shall  have  no  liability  for  any  loss 
or  expense  which  may  result  from  incompleteness  or  inaccuracy  of  the  information  provided. 
INPUT  reserves  the  right  to  change  or  modify  the  content  of  the  program  in  response  to  changing 
client  requirements. 


INPUT 

Authorized  By: 

Accepted  By  INPUT: 

1280  Villa  Street 

Mountain  View 

Ongarizalian 

Signature 

CA  94041 

(415)  961-3300 

Name 

Name 

Telex  171407 

Tille 

Title 

Fax  (415)  961-3966 

Address  Date 


Telephone 


Sgnali/B  Date 
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COMMENTS : 

Sorry  for  the  mess  on  this  brochure,  but  I  need  to  see  another  draft, 
since  I'm  not  sure  how/if  this  will  fit.  Please  call  if  you  have  any 
questions  or  can't  read  any  of  the  changes.  Thanks. 
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fSof tware  ReseaaefiLService 

1   1 


SOFTWARE  Cff'PQRrUNITY 

T'^Software'ls  the  *Mta8t-gro%vlng  markvt  In  the 

infonnation  services  lnc(u9tiy.  It  poses  some  of  the 
most  chaliengii^g  pljmrdng  questions  to  comorste 
informstlon  3ystecr>9  znanagem^nty  and  It  oners  one 
of  the  biggMt  revenue  opportunities  for  software 
v«ndors5?-thid^ec*<it^-NOw,  If  you  i\e*d  market 
research  ♦r^Urtsotyjcwtaw  on  tny  \di^  of 
software,  you  can  come  to  «  singly  source  to  get  It 
INPUT  •  6 

SOFTWARE  fesS^a^-H  SERVICE 
AVAILABLE  NOW 

INPUT  has  developed  « flexible  advisory  service  for 
companies  that  ne€d  to  forecast  loftware 
requireznentfl,  analyte  competition^  and  addross  the 
challenges  of  the  fast-changing  software 
marketpiace,  Th»  Sofafw  Res^^ch  Sm  v  hV4Jlg;ws 
yo«-lo^chooE4-{h«pe<^fi^nw««|^aje^  that 
will  help7pLT^qsiw^th<M6ftWare  quwtiBfitftrueltl 
to  your  Wk^ess-s^ess-. 


 software 

ARKET  ANALYSIS  REPORTS  — " 

appropriate  in^dus^'  e,,^^^^^^^^^ 
market  forecasts  .rTiadS ,d 

issues  are  anal^z^*''^"  ^^'"^^t  forces,  trends,  and 


(T^AppJlcatJona  Software  Product*  and  Turnkey^  \ 
Systems  -  Mirkets  are  forecast  by  target  platform. 


Lease /purcha*«,  maintenance,  support.  ft%l  pricing  (Fm)v2 
Issues  are  snalyied.  ^l^y"' 


ISSUE  STUDIES 

(^ApplTcation  Solutions  Buying  Process  • 

Approaches  being  used  by  buyers  to  identiiy/  select, 
and  acquire  applications  soludons  (software 
products/  tun^ey  systems,  processing  services,  etc) 
are  researched  for  this  report 

Personal  Computer  Software  Products  Market!, 
1989-1994  -  Forecasts  are  provided  by  type  of 
software,  target  platfcr:^,  and  distribution  channd. 
The  impact  of  networked  systerr,5.  mlnlcomputeri, 
market  saturation,  new  pricing  strategies,  and  othi.: 
factors  are  analyrea 

UNIX  and  UNIX-related  Product  Markets,  1989- 
1994  •  The  plans  of  software  product  developers 
aixd  ma}or  expenditures  for  the  use  of  UMDT  are 
analyzed.  Strategies  of  vendors  Such  as  IBM,  DEC 
Sun  Microsystes^,  and  AT&T  are  considered  and 
market  forecasts  are  provided  by  type  of  product. 

lomputer-AsiUted  Systems  Engineering  (CASE)  • 

data  dufU  JUoi>  tool*  sui>d  lysteais 
aaalysls-thfoughtiata-dirtic'nary,  code  gtrtcsationf* 
do&uBefttation,  and  matFttsnanco  precodures. 
QuaUty^  ratability;  consistenwrsnd  produ<?tivlty 
gains  ar rail  exyttfUUenc  for  This  report 

analyzes  the  market^  looks  at  issues  arid  tT«hds,-  and 
providM  insight  and  recommendations  c  n  )v^w  to 
participate  Ir.  this  everKhanglr^g  market. 

fOpAA— Impact  on  the  Industry  •  Examines  the 
'^"^rogress  of  the  SAA  development  efforts  and 
provides  Insight  into  the  potential  challenges/ 
successes  and  eicpectatlons. 


ata  Base  Systems  Developments  •  Experiences 
ith,  and  plans  for,  the  use  of  relatlon^^J  \T>d 
distributed  DBMS  are  evaluated  in  te:;j'.s  of 
application*  use,  functioni  affected,  0";;-;iiJzatii  >• 
\inits  using  them,  and  results  of  their  usis. 


Syslcm  Software  Producta  -  Markets  are  forecwt  by 
target  platform.  Pricing,  dlstributioiv  and 
marketing  U^ies  are  analyzed. 


Federal  Software  Products  and  Related  Servit 
VJ^f  Market  -  Forecasts  softvvaxe  products  and  relat  , : 
services  market.  Analyzes  the  impact  of  the 
emphasis  OME  is  placmg  on  software  products,  as 
well  as  govemment-wide  trends  in  software 
certification. 
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INPUT- 


Software  Maintenance  and  Support 

Examines  vendor  strategics  for  pricing  and  delivery; 

forecasts  tr<inds  in  this  fast-changing  market. 


J         '  7 

(f  \  Key  Appllcarion  Software  Opp«ntunltlf9  In 
j       Wtitem  Europe  -  TWfi  report  txat^Unes  the  af  of 
k«y  growth  arvi  profit  potcntla]^  looks  at  the 
marketing  strattgiM  adopted  by  both  equipment 
!       mai»u£»cturefs  and  Indepeivleflt  vendors,  and 
^       provides  Insights  into  xact  attitudes,  needs,  aj>d 
raquifes\ei>ts< 


n^K-Generatlon  Softwaiv  Engineering  in 
Wtstem  Europe  -  This  report  exMnints  the  k*y  * 
opportunities  in  the  areas  of  i^vanced  languages,  I 
data  base  systems  and  in  the  overall  development 
envifonmei\t.  The  dyT>amlcs  and  evolutionary 
trends  in  the  competitive  environment,  together 
with  anAlyses  of  leedli^g  producb  and  veMon»«  «z« 
ftxaa±\ed. 

1993  •  |J»hiate9  the 
soft^ye  praylden. 
t^ectlons  tbiward 


'Revenue  distribution  by  dellveiy  mode 
Employee  and  ornriution  data 
Kev  products  «nd  services 
Industry  markeb  served 
Geographic  markets  served 


CLIENT  SUPPORT 


Mt  9^ppoTtj>T^y^0Ti»'^  the^Nror-'^ 
M^^^es^^isen^^e^gjudi  tljt  Rowing 


'j/^fvENDOR  PROHLES^ 


\ 


ProfUes  of  key  public  and  private  software  vendors 
include: 

•   General  iAformatlon  (company  naxne,  address, 
telephone,  chief  executive  s  name,  pubUc/ 

frivate,  employee*/  revenues) 
mnmary  of  company  origin,  merger/ 
acquisition  histoiy,  events  impacting  company 
wth 


[otline^quiiy  Service 
-yV^pte  40heura  ef  "Hotline"  Inquiry  Servicr*tt 
providtfulfLUment  of^hott-termrejearch  needs 
(requiring  less  than  two  hours)  as  well  as 
darification/ampliBcatlon  of  report  arvd 
presentation  data. 

.  [Access  to  INPUT  Consultants 

\  You  receive  continuous  support  from  INPUTs 

consultants  and  executivea.  Call  them  for  reactions 

and  opinions. 

On-site  VUit 

An  IKPUT  cor\5ultant  presents  research  results  and 
industry  analyses  at  your  site.  Your  issues  and 
interests  are  oiscussed  together  with  industry 
trends. 

Glent  Con/erenee 

This  annual  conference  enables  you  to  be  updated 
on  key  strategic  industry  trends  and  developments, 
as  well  as  to  meet  senior  staff  from  other  IN7UT 
clients.  Attendance  at  this  conference  Is  available  at 
a  reduced  fee  for  full  subscribers. 

RELATED  SERVICES 

Custom  Rtsearch  and  ConsulUna an 
^I'rjSjects  analyze  igfoBW&tlOft  S>'»taxtm  opportunities, 
user  needs,  user  satisfaction,  competitive 
environment,  acquisition  targets,  «tc. 

Consultant  Presentations 
INPUT'S  consultants  are  available  to  provide 
presentations  for  planning  meetings,  user  groups, 
or  other  fu/xrtlons. 


growl 
FInan< 


cial  data,  when  available 
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FAX  COVER  SHEET 


LOCATION 
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DATE; 


NUMBER  OF  PAGES:  /  qf 
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Software  ProductJ^?^^  f 


SOjFTWARE  OPPORTUNiry 

The  software  product  mArkct  is  the  fastest-growli^c 

nwket  in  the  infonivition  unices  indmtry^ItToL 

S^^fflir'^  tMenglng  pkmUi^g  qu^ttofi  to 

'y''^'^  nwwgement,  and  it 

i^fZTJ"^  ? '  ^^S^e!*  opf^rtimities  for 

Kifhvwe  vendors  ir\  this  decade.  --rvTe^  s*  ++^a»^ 

VENDOR  PROFILES       "  '         *   '  ^ 

Profiles  of  key  public  and  private  softH'are  veivlors 
include; 

•  General  Information  (company  name,  address/ 
telephone,  chief  executive'*  ruime,  public/ 
private,  employees,  revenues) 

•  Summary  ot  company  origUv  merger /acquisition 
history,  cv'enls  Impacting  company  grovv'tn 

•  Financial      when  available   

•-^Ji^rvewie^istTibattonrFty^ 

•  Bmployee  and  organization  data 

•  Key  products  ana  services 


♦  Industfy-paBPlcii^itn'wl  ^i^  -^ 


MARKET  ANALYSIS  REPORTS 

Each  report  contaiitf  market  forecasts  for  1989'1994, 
overall  and  by  morkel  component.  Where 
appropriate  industry  sector  and  aos5-Jndu£try 
market  forecasts  are  included  Mth  corr^ponding 
trend  analysis.  Market  forces^  trends^  ana  issues  are 
analyzed. 

Application*  Softv,'arc  Products  and  Tuirtkey 
Syttemi  -  Markets  are  forecast  by  target  platfonn. 
Leasc/pmichaAe,  maintenance,  support,  and  pricing 
issues  are  analyzed. 

System  Software  Products  -  Klarkets  are  forecast  by 
target  platform.  Pricing,  distribution,  and  marketing 
i&s\ie$  are  analyzed. 


ISSUE  STUDIES 

ApplicaHcn  Sohjtioni  Bujing  Procew .  Approaches 

apphcabonjs  loluhons  (soffn-are  products,  hir:ikev 
systems,  processing  services,  etc.)  are  J^earched  for 
tnifi  report, 

Ctomputtr-AMlsted  Systems  En^eering  (CASE)  - 

V^A^^^^  ^S*"  r  .^^Uocks  at  tr^es  and 
b-endB,  and  provides  InsJcht  and  recomn^endations 
^  on  how  to  parbCipatc  ii^  (Us  cvcr<han^g  market, 

t^l^^^M^'i^^^^^'  Software  Product  Markets, 
1989.1994.  Forecasts  are  provided  by  type  of 

^I^^T  ^^^Vj  ^■'^  distrl$u5on  channel, 
il^e  impact  of  networked  sy^tm\s,  minicomputenj, 
jwket  sahij^bon,  new  pricir.g  strategies,  ^  other 
key  factors  are  analyzecL 

FJlfPil?'^  UNIX-rdated  Product  Mtiketa,  1989. 
1994  -  Tht  plans  of  »oftwiL-e  product  developers  and 
major  cjopenditures  for  the  use  of  UNIX  are 
analyzed.  Strategies  of  vendors  such  as  IBM,  DEC 
Sun  Microsystems,  and  AT&T  are  considered,  and 
market  forecasts  are  provided  by  type  of  product. 

Federal  Software  Froducli  arid  Related  Services 
Market '  Forecasts  soft^^'are  products  and  related 
wrvlces  market  Analyzes  the  impact  of  the 
emphasis  OME  is  pUcmg  on  w  We  products,  as 
well  as  goverrmenl-wide  trends  In  sofWe 
certiflcadon. 


fSAA— Impact  on  the  Indujtiy  -  Examines  the 
'progress  of  the  SAA  development  efforts  and 
provides  Insight  Into  the  potential  challenges/ 
'successes  and  expectations. 

;  Data  Base  Systems  Developments  -  Experiences 
with,  and  nkns  for,  the  use  of  relationaJand 
.  distributed  DBMS  are  evaluated  in  terms  of 
'  applications  use,  functions  affected,  organization 
,  units  wsLng  them,  and  results  of  their  me. 

Software  Maintenance  and  Support  -  E>camlnefi  I 
vendor  strategies  for  pricing  anddcllvcry;  forecasts  i 
trends  in  this  fast-ohanging  mai-ket. 
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CLIENT  SUPPORT 

Accew  to  INPUT  Consultants 

Ulente  receive conttauou*  fupport  from  tMPirrB 

iTfolUne"  Inquiry  Scxvlcc 

n?'t^li°?^^''  ^'J^'  Se>^^ceprovlcle5  fulfillment 
of  Jhort^teTO'  Inarch  n«d5  (f^ngSSm 

fcpprt  ftnd  presentation  dtata. 
On-Sile  VWt 

f55,^!S7n^?'^'^*^*  I'™^"**  '^^^^^  results  and 
b^^^ts  are  <Wi^  together  with  fndS5? 

CUtnt  Conference 

IJkr!S!fJ  ^^'^^^'i^^  y<5u  to  be  updated 

on  key  strategic  Industry  trends  and  development*; 

RELATED  SERVICES 

Custom  Rewarch  «id  ConimJtinft 

«I!i^i^'^>^^  ii^ormation  systeins  opportunities 
needs,  user  satisfaction,  competitive  ' 
environment,  ftctjulslHon  targets,  itc. 
CoMultAnt  Prewntatloni 
iNiW's  consultants  we  AvftHaWe  to  provide 
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PROGRAM  DESCRIPTION 


MARKET  ANALYSIS  REPORTS 


Applications  Software  Products  and 
Turnkey  Systems 
System  Software  Products 

iSSu^lypiES 


•  Apptlcatlor5blL4ions  Buying  Process 

•  Computer-Asfifsted  Systems  Englneerino 
(CASE)  ^ 

•  Personafuompjier  Software  Products 
Market 

•  UNIX  and  UNIX-related  PfX>duct  Ma.l^ets 

•  Federal  Sonv\'are  Products  and  Related 
Services  Market 

•  SAA— impact  on  the  Industiy 
» Data  Base  Syeteme  Developments 
>  Software  Maintenance  and  Support 

 VENDOR  PROFILES 

Soft\N'are  Vendors 
•  Application  Software  Products 
-  System  Software  Products 


CLIENT  SUPPORT 


Acce&s  to  ^T  Consultants 

•  "Hotline"  Inipry  Service 

•  On-site  Visit 
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Andrea 
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FROM: 
DATE: 
PAGES : 
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CHARGE  CODE: 


3/lfi/fi9  


JL 


of 


CONFIDENTIAL  CORRESPONDENCE  YES 


URGENT 


YES 


NO 


NO 


COMMENTS 


Draft  of  Software  brochure 
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6orrw;aiB  •pcto^^  service 


SOFn^ASE  OPPORTUNITY 

Software.  «w^e«a-U|jL.the  fast€st  growing  market  in  ^information 
services^ poses  some  of  the  most  challenging  planni 
questions  to  corporate  information  system*  inanagem 
offers  one  of  the  biggest  revenue  opportunities  fo 
in  this  decade.    Kow,  if  you  need  market  research |.o 
kind  on  software,  you  can  come  to  a  single  sourca  to  get 
INPUT. 

INPUT  has  jfm&t  developed  a  flexible  »uIigw.L-iiatluii  yi.'Uji.uiii 
companies  that  need  to  forecast  software  requirements, 
analyze  competition  and  address  th«  challenges  of  the 
changing  jsoftware  marketplace.    The  Software -Frog3?«a_^*j* 
Servicef^s  designed  to  allow  you  to  choose  the  specific 
reporti*  and  services  that  Will  help  you  answer  the  software 
questions  crucial  to  your  business  success. 

Th^^  rull^syhaaiiiy^iion  Pi»ffgwti  includes  Client  support 
F-rT^Vs'T  your  choice  of  six  reports  from  a  set  of  reports 
Chit,  analyze  vendor,  user,  and  customer  service  software 
i£-.oas,  and  profiles  on  the  *^*fr'5s3f t ware  vendors. 

INPUT  also  offers  anCsnt r y- Lgy e  1 .  oSlTs^glV^iFiiTr  Pif e g f ai*. ■  t o 
clients  whose  research  and  planning  requirements  are 
minimal:    a  Choice  of  four  reports,  without  the^otline  and 
staff  in<juiry  privileges,  at  an  entrylevel  price. 

CLI£:i*X  SUPPORT  SERVICES 

The  Client  Support  provisions  of  the  INPUT  Software  Pi-ogi.-aw 
Service  include  the  following  services t 

-Hotline  Tnq^^ry  service 

Tup^to  40  hSk^rs  of  "Hotline"  Inquiry 

-Servicej^^^^ides  fulfillment  of  short- 
term  research  needs  (requiring  less 
than  two  hours)  as  veil  as  clarification/ 
ai^plif ication  of  report  and  presentation 
data . 

•     .-A<^ces.s  to.  INPUT  Consultants — 

cU-ents"  rc*c«ive  continuous  support  from 
IiiPUT's  consultants  and  executives.  Call 
them  for  reactions  and  opinions. 


11  H  L 
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An  INPUT  consultant  pr«fientft  r«s«atch 
results  and  industry  analysts  at  your 
site.    Your  issues  and  int«r*sts  are 
discussed  together  with  industry  trends. 

Client  Conference 

This  annual  conference  enables  INPUT'S 
clients  to  be  updated  on  key  etriitegio 
industry  trend*  and  developments,  as 
well  as  meet  senior  staff  from  other 
INPUT  clients.    Attendance  at  this 
conference  is  available  at  a  reduced 
fee  for  full  subscribers. 

RELATED  SERVICES 

Custom  Research  and  Consulting  projects 
analyze  IS~bpportunitTeS|  user  needs, 
us«r  satisfaction,  competitive  environment 
acquisition  targets,  etc. 

C^onsultant  Presentations  -  input's 
consultants  are  available  to  provide 
presentations  for  planning  meetings,  user 
groups,  or  other  functions. 


REPORT  SERVICES 

AT?T)lications  Software  Products  and  Turnkey  _ 
SystaiT\» 

Markets  are  forecast  by  target  platform.  Lease/ 
purchase,  maintenance,  support,  and  pricing  issues 
are  analyzed. 

System  Software  Products 

Markets  are  I'orecast  by  target  platform.  Pricing, 
distribution,  and  roarketing  issues  are  analyzed. 

Professional  Services 

Industry  issues,  such  as  the  ,inpact  of  systeris 
iniiogration  and  trends  in  contracting  methods,  are 
exanined. 

Application  Solution^  Buying  Process 
Approaches  being  used  by  buyers  to  identify,  select 
and  acquire  applications  solutions  (software 
products,  turnkey  syster.s,  processing  services,  etc.) 
ars  reecarched  for  this  report. 


n  H  J 
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PtrKonal  Computer  Software  Productg  Markets, 
1999-1994. 

ror^cttstd  «r«  provided  by  type  of  software,  target 
platform,  and  distribution  channel.    The  impact  of 
ndtvorked  systems,  miniconputert ,  market 
saturation,  new  pricing  strategies  and  other  key 
factors  are  analyzed. 

UNIX  and  UNIX-related  Product  Markets,  1959- 


The  plans  Of  software  product  developers  and 
aajor  eicpenditures  for  the  use  of  UNIX  are 
analyzed.    Strategies  of  vendors  such  as  IBM,  DEC, 
Sun  Microsystems,  and  AT&T  are  considered  and 
market  forecasts  provided  by  type  of  product. 

computer  Assisted  Svsteais  Enyirieerina,  fC&SILi  

CASE  involves  data  definition  tools  and  systems  analysis 
through  data  dictionary,  code  generations,  documentation  and 
procedures.    Quality,  reliability,  consistency  and 
productivity  gains  are  all  expectations  of  CASE.  This 
report  analyzes  the  market,  looks  at  Issues,  trends  and 
provides  insight  and  recommendations  on  how  to  participate 
in  the  ever  changing  market, 

SAA  -  lapact  on  the  Industry^ 

Examines  the  progress  of  the  SAA  development  efforts  and 
provides  insight  into  the  potential  challengas/successes  and 
expectations. 

Data  ^ase,  systeras  Developraents 

Experiences  with,  and  pran^  t'or,  the  use  of  relational 
and  distributed  DBMS  are  evaluated  in  terns  of 
applications  use,  functions  affected,  organigation 
units  using  then,  and  results  of  their  use. 

Federal  software  Products  and  Related  Seyvices 


Fcrecastfi  softwara  products  and  related  services 
markets.    Analyzes  the  impact  of  the  emphasis  OME 
is  placing  on  software  products,  as  well  as 
government  wide  trends  in  software  certification. 

Federal  Professional  Services 

To r 6 c a s t s " tKe " pr o £e $ sTon al'^ rv i c e s  nar^et,  including 
consulting,  education,   training,  prograrr.ming  and 
analysis,  operational  support  (facilities 
management:),  and  additional  areas. 
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adopt«d  by  both  equipment  ttanufacturera  and  independent 
vendors  and  provides  Insights  into  user 
attitudes,  needs  and  requirements. 

Fifth-Generation  Software  Engineering  *»- 
ThTs  i:epftft"'"tfka']ttih«k  m  J?fty  oJp^^rC^nrCTes  in  the 
areas  of  advanced  languages,  data  base  systewi  and 
the  overall  development  environment.    The  dynan- 
ics  and  evolutionary  trends  in  the  competitive  envi- 
ronwent,  together  with  analyses  of  leading  products 
and  vendors  are  examined. 

EDI  Software  ^n^lvais.  lSe8-19S3 

Evaluates  the  dlreotiona  an<i  prospects  of  EDI  software 
providers.    User  needs.  marJcet  alliances,  and  directions 
toward  integration  with  cash,  manufacturing,  inventory,  and 
transportation  management  software  are  discussed.  Forecasts 
are  provided. 

£DI  Software  Company  Profiles  -  Update 
ss  the  functionality  of 


Tescritoes  the  functionality  of  specitic  EDI  products, 
including  those  supporting  purchasing/logistics,  insurance, 
and  other  applications.    Market  share  information  bates  on 
revenues  and  number  of  customer,  competitive  positions,  and 
wins  anu  losses  ixi'^  iepoi'tdd. 

VENDOR  PROFILES 

M*1 


Profiles  of, public  and  Private  Software  Vendors  include; 

General  information  (company  name, 
address,  telephone,  chief  executive's  name, 
public/private,  employees,  revenues) 

•  Summary  of  company  origin,  mtrger/ 
acquisition  history,  events  impacting 
company  growth 

Financial  data,  where  available 
Revenue  distribution  by  delivery  mode 
'       Enrployee  and  organization  data 

•  Key  products  and  services 

•  Industry  markets  served 
Geographic  markets  served 
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Software  Product  Program 
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Software  Product  Program 


SOFTWARE  OPPORTUNITY 

The  software  product  market  is  the  fastest-growing 
market  in  the  information  services  industry.  It  poses 
some  of  the  most  challenging  planning  questions  to 
corporate  information  systems  management,  and  it 
offers  one  of  the  biggest  revenue  opportunities  for 
software  vendors  in  this  decade.  The  Software 
Product  Program  has  been  developed  for  companies 
that  need  to  forecast  software  requirements,  analyze 
competition,  and  address  the  challenges  of  the  fast- 
changing  software  marketplace. 

VENDOR  PROFILES 

Profiles  of  key  public  and  private  software  vendors 
include: 

•  General  information  (company  name,  address, 
telephone,  chief  executive's  name,  public/ 
private,  employees,  revenues) 

•  Summary  of  company  origin,  merger/acquisition 
history,  events  impacting  company  growth 

•  Financial  data,  when  available 

•  Revenue  distribution  by  delivery  mode 

•  Employee  and  organization  data 
Key  products  and  services 
Industry  and  geographic  markets  served 

NALYSIS  REPORTS 

5n tains  market  forecasts  for  1989-1994, 
3y  rribrket  component.  Where 
appropriate^industry  sector  and  cross-industry 
market  forecasts  are  included  with  corresponding 
trend  analysis.  Market  forces,  trends,  and  issues  are 
analyzed. 

Applications  Software  Products  and  Tvurnkey 
Systems  -  Markets  are  forecast  by  target  platform. 
Lease/ purchase,  maintenance,  support,  and  pricing 
issues  are  analyzed. 

System  Software  Products  -  Markets  are  forecast  by 
target  platform.  Pricing,  distribution,  and  marketing 
issues  are  analyzed. 


overa 


ISSUE  STUDIES 


vAvpod-  of  -^H* 


Application  Solutions  Buying  Process  -  Approaches 
being  used  by  buyers  to  identify,  select,  and  acquire 
applications  solutions  (software  products,  turnkey 
systems,  processing  services,  etc.)  are  researched  for 
this  report.  p  • 

Computer- Assisted  •Systems  Engineering  (CASE)  - 
This  report  analyzes  the  market,  looks  at  issues  and 
trends,  and  provides  insight  and  recommendations 
on  how  to  participate  in  this  ever-changing  market. 

Personal  Computer  Software  Products  Markets, 
1989-1994  -  Forecasts  are  provided  by  type  of 
software,  target  platform,  and  distribution  channel. 
The  impact  of  networked  systems,  minicomputers, 
market  saturation,  new  pricing  strategies,  and  other 
key  factors  are  analyzed. 

UNIX  and  UNIX-Delated  Product  Markets,  1989- 
1994  -  The  plains  oT  software  product  developers  and 
major  expenditures  for  the  use  of  UNIX  are 
analyzed.  Strategies  of  vendors  such  as  IBM,  DEC, 
Sun  Microsystems,  and  AT&T  are  considered,  and 
market  forecasts  are  provided  by  type  of  product. 

Federal  Software  Products  and  Related  Services 
Market  -  Forecasts  software  products  and  related 
servicesvmarket.  Analyzes  the  impact  of  the 
emphasqM^M^b  placing  on  software  products,  as 
well  as  government-wide  trends  in  software 
certification.        O  ^ 

SAA — Impact  on  the  Industry  -  Examines  the 
progress  of  the  SAA  development  efforts  and 
provides  insight  into  the  potential  challenges/ 
successes  and  expectations. 

Data  Base  SystemsJDevelopments  -  Experiences 
with,  and  plans  foiym^'tise  of  relational  and 
distributed  DBMS  are  evaluated  in  terms  of 
applications  use,  functions  affecte4<0£gar»ization?i 
units  using  them,  and  results  of  t^eS 

Softwar?"Maintenance  and  Support  -  Examines 
vendor  strategiesTFbr^jricing  and  delivery;  forecas 
trends  in  this  fast-changing  market. 


V 


INPUT 


CLIENT  SUPPORT 


PROGRAM  DESCRIPTION 


Access  to  INPUT  Consultants 

Clients  receive  continuous  support  from  INPUT'S 
consultants  and  executives.  Call  them  for  reactions 
and  opinions. 

"Hotline"  Inquiry  Service 

The  "Hotline"  Inquiry  Service  provides  fulfillment  of 
'^■short-term" research  needs  (requiring  less  than  tw^o  ^ 
hours)  as  w^ell  as  clarification/amplification  of  report 
and  presentation  data. 

On-Site  Visit 

An  INPUT  consultant  presents  research  results  and 
industry  analyses  at  your  site.  Your  issues  and 
interests  are  discussed  together  v^^ith  industry  trends. 

Client  Conference 

This  annual  conference  enables  you  to  be  updated  on 
key  strategic  industry  trends  and  developments,  as 
well  as  to  meet  senior  staff  from  other  INPUT  clients. 
Attendance  at  this  conference  is  available  at  a 
reduced  fee  for  full  subscribers. 

RELATED  SERVICES 

Custom  Research  and  Consulting 

Projects  analyze  information  systems  opportunities, 
user  needs,  user  satisfaction,  competitive 
environment,  acquisition  targets,  etc. 

Consultant  Presentations 

INPUT'S  consultants  are  available  to  provide 
presentations  for  planning  meetings,  user  groups,  or 
other  functions. 


MARKET  ANALYSIS  REPORTS 


Applications  Software  Products  and 
Turnkey  Systems 
System  Software  Products 


ISSUE  STUDIES 


•  Application  Solutions  Buying  Process 

•  Computer-Assisted  Syotomo  Engineering 
(CASE)  ^+ 

•  Personal  Computer  Software  Products 
Market 

•  UNIX  and  UNIX-Delated  Product  Markets  / 

•  Federal  Software  Products  and  Related  ' 
Services  Market 

•  SAA — Impact  on  the  Industry 

•  Data  Base  Systems  Developments 

•  Software  Maintenance  and  Support 


VENDOR  PROFILES 


Software  Vendors 

-  Application  Software  Products 

-  System  Software  Products 


CLIENT  SUPPORT 


•  Access  to  INPUT  Consultants 

•  "Hotline"  Inquiry  Service 

•  On-Site  Visit 

•  Client  Conference 
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SAA — Impact  on  the  Industry  -  Examines  the 
progress  of  the  SAA  development  efforts  and 
provides  insight  into  the  potential  challenges/ 
successes  and  expectations. 

Data  Base  Systems  Developments  -  Experiences 
vdth,  and  plans  for,  the  use  of  relational  and 
distributed  DBMS  are  evaluated  in  terms  of 
applications  use,  functions  affected,  organization 
units  using  them,  and  results  of  their  use. 

Software  Maintenance  and  Support  -  Examines 
vendor  strategies  for  pricing  and  delivery;  forecasts 
trends  in  this  fast-changing  market. 

Key  Application  Software  Opportunities  in 
Western  Europe  -  This  report  examines  the  areas  of 
key  growth  and  profit  potential,  looks  at  the 
marketing  strategies  adopted  by  both  equipment 
manufacturers  and  independent  vendors,  and 
provides  insights  into  user  attitudes,  needs,  and 
requirements. 

Fifth-Generation  Software  Engineering  in  Western 
Europe  -  This  report  examines  the  key  opportunities 
in  the  areas  of  advanced  languages,  data  base 
systems  and  in  the  overall  development 
environment.  The  dynamics  and  evolutionary 
trends  in  the  competitive  environment,  together 
with  analyses  of  leading  products  and  vendors,  are 
examined. 


